Intergroup World Services, Inc.
P.O. Box 146
Croton Falls, New York 10519-0146
Re: Third Edition of the Big Book
Our Ref: 100-156/Intergroup
Dear Sirs:
This firm represents Alcoholics Anonymous World Services, Inc.
(AAWS) with respect to trademark, copyright and unfair competition
matters.
It has recently been brought to AAWS' attention that you are
selling a miniature size copy of the soft cover Third Edition of
Alcoholics Anonymous (i.e., the Big Book). You have made every
effort in designing this book to make it appear that the book emanates
from AAWS and is an official Big Book. For example, your name
"Intergroup World Services, Inc.," is composed of the word
Intergroups, a term used almost exclusively in A.A., and the words
World Services, Inc., which is remarkable similar to the last half of the
name my client's organization, Alcoholics Anonymous World
Services, Inc. Additionally, you mention the AA trademarks in the fly
leaf—which gives you the opportunity to repeat the AA and
ALCOHOLICS ANONYMOUS names four times. Finally, you use
the identical dark blue trade dress associated with the official, soft
cover Third Edition of the Big Book. These actions on your part were
clearly calculated to mislead relevant consumers into believing that
your book is indeed an authorized abridged version of the Big Book
(without the personal stories) emanating from AA itself. This creates
the likelihood of confusion, mistake or deception in violation of
Section 43(a) of the Lanham Act (15 USC §1025(a)), the federal
unfair competitions statute.
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The purpose of this letter is to request that you immediately
cease and desist from all further sale of what can most accurately
be termed a "knock off" of the soft cover version of the Third
Edition of the Big Book. I look forward to hearing from you or
you attorneys within two weeks of the date of this letter.
Very truly your
/s/
Cynthia Clarke Webber
CCW/pag
Cc: Mr. Thomas K. Jasper.

